January 21, 1960

Mo TO: Steve Smith
FROM: Bob Vail

RT: Kennedy Media Campaign in Wisconsin

1. DURATION OF CAMPAIGN: Three weeks before election

2. M©"DIA TO B™ USWD: In view of the prooosed economy
nature of this campaign, I believe we should think
only in terms of TWLWVISION at the moment, as far
as the general, state-wide media camoaign is con=
cerned. I think we should use RADIO in the three
districts which are most likely to be considered
Humphrey territory, but I will take this up at the
conclusion of this proposal.

TH™ TTLEVISION CAMPAIGN

A) I recommend a minimum schedule of ONT
"ID" spot per night on every station
for the full three weeks, This svot
should come in CLASS "AA" time, which
means somewhere between 7PM and 9:30FPM

The "ID" spot is an 8 S™COND message,
and is the cheapest message that can be
purchased on television =« usually one=
half the cost of a :20 or :60 spot. It
has the ability to drive home one idea
very effectively, if repeated often
enough,

The message I would like to drive home
is simoply this: "Back Jack...Vote Anril
S5thin

SF™ SAMPLE SCRIPT #l, enclosed. Note that
I call for the fllming of TWO "ID" spots.
Both would have the same audio message.,
One snot, however, would show the senator
in a serious mood...the other would show
the famous smile.

This snot will serve as a constant reminder
to "Jack Kennedy fans," and we hovne there
will be a lot of them, to make certain that
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Memo -- Steve Smith (2)

»R™ WON'T BRE
they VOT® on April 5th. Iﬁ
700 MUCH GOING ON IN THT VAY OF LOS%L |
CAMPAIGNS IN MANY PARTS OF "I'H'E ?TI_\” .c.;.
WE DON'T "ANT ANY KFNNFDY FANS MISSIN

3 AUS RGOT
THE RLWCTION JUST BTCAUSE THEY FO
TO VOTE FOR HIM VHEN THE TIME CAME.

day
I might even suggest that on the

before election, we send out nenn"iD“
snots which substitute "TOMORROY or

"APRIL 5th"

COST OF THIS S7GMWNT OF CAMPAIGN:

9l "ID" Spots per station
17 Stations
357 TOTAL SPOTS
50 P"R SPOT (A PROXIMATR)
$17,850 AP ROXIMAT® TOTAL COST*

*If this oprogram had to be "trimmed,"
I would first recommend cutting the
campaign to TWO weeks., If it had to
be trimmed still further, I would
recommend that about FIV® of the
L™SS"R stations be cut out. However,
it is exactly in this I™SSPR STATION
catsgory where Senator Humohrey 1s
likely %o get hils biggest vote, ver=-
centage~wise.,

I further recommend %% an additional minimum
schedule of ON® 20-second or 60-second spot
per night on each of the stations between the
hours of 6:45PM and 10:30FM.

In these :20 and :60 spots, we can show the
candidate as he camnaigns about the state --
meeting farmers...camnaigning at factory gates...
talking to people on the street...meeting them
in crowds, etc. We can also tell something
about the candidate. We can work PR™SS CONe
FTRTNC® clins into these snots...perhans do

8 courle of INT™RVIEW SPOTS, providing the
candidate can find the time to make them,
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¢ E :20 spots

mmend that we produce THRE P

§n§e§§€§§“:60 ;pots to give us a range and
variety in this schedule.

SPOT LiIPORTANT IN
THE £ «60 SPOTS ARE YQRF LilPok K
A CM:II%SICGIEd 3ECAUSE THEY GIVE 1-“IANY‘VOTERS Tn%lR
ONLY OPPORTUNITY TO ACTUALI:Y SEE A CANDIDAT
IN ACTION AND TO LEARN SUMETHING ABOUT HIM

THEIR ONLY OTHER CONTACT WITH THE Ci{N D]EDATE
COMES FRUM TiE NEWSPAPERS (;L-.[(%H TI{E¥ WON'T
READ OR CAN'T UNDERSTAND), UR 1*301‘I1R11DIU OR
TV NEWSCASTS WHICH ARE FRE ULENTLY (:;;RBLE‘ZS,

SHOW THE CANDIDATE IN AN UNFAVORASLE LIGHT,
OR ARE JUST PLAIN UNINTERESTING.

I have tired in these spots to present & re-
sonably complete and varied picture of Jack
Kennedy as I see him from here, I think it
is a good picture, consistent with what can
be done in the short time available to pro-
duce the films, I have tried to capture the
main theme of his campaign,which is "Wake Up,
America," when reduced to its simplest terms.

SEE SAMPLE SCRIPTS (ID #1 and 2) (T-1 thru T-7)
(#1-20 thru 3-20) LNCLOSED, TO SEE WHaT I HiVE

IN MIND, NOTETHAT I SHOW THE SENATOR IN CAMPALGN
ACTLVITY,,,.SHOW HIM SPEAKING INTIMATELY WITH
PEOPLE, , .AND SHOW HIM ON THE PLATFORM)

I further recommend that we attempt to produce
THREE 15-#LNUTE SHUWS on VIDEOTAPE, probably here
in Milwaukee. In a pinch, they could be produc ed
in Washington, but without local people.,

Here, briefly, is what I have in mind for each
of these shows:

SHOW #1

Cast: Four college people and the Senator

SETTLING: Very infarmsl interior. Two of
the college people probably sit
on the floar in characteristic

fashion as they chat with the
Senéztoro



‘ - rrrR: I would take the material

SUBJ CTcgénred in your"mimeogranhed sheets
punbered I=(b) "TH® 1960 ™LmcTToy .
AWD 1958," and bring this out by
sunolying 8 1ist of questions to the
young people on the show, I would
give each of them three or four MUST
ASK questions directed toward the
vest noints in I=(b), and then let
them think up & furthsr list of their
own questions which they may ask if

there iS time .

SHOW #2

Three couples, including Mayor Ivan
Nestingen and wife. /e would work this
show in the same manner as SHOW #1,
except we would arrange the basiec ques-
tions so as to bring out the best mat-
erial in the Senator's news release of
November 14, 1959, entitled: "The Years
the Locusts Have ™Maten." This format
would give the Senator an ooportunity
to rangs over a wilde variety of intere
esting subjects,

Cast:

SHOW #3

Cast: Four "housewives, young to middle-aged.
Here again we adovnt the same informal
format -- perhans an intimate coffee-
break sort of thing. ‘e sunply the
women with a list of questions based
upon the "human interest" kind of
thing...what kind of world will Johnny
EDDW uv in,.,..social security...auto-
mition and my husbandig,job..einflation,
eto,

I recommend that we Schedule these three shows
at fozd times curing the evening on each TV
Woriel.~-- one per week. IF TH™ MONWY IS
éVAILﬁBLE, TH"SE PROGRAMS SHOULD BE ADVERTISED
\)D] THT f?ADI-O-TV PAGES OF LOCAL NE WSPAPERS
ITHIN THE TV STATION'S ARFA OF INFLUENCE.

Cos TV POSATIS 7T
?ET%Eggﬁgv PROPUSALS QUTLIN™D IN ™B" AND

(Cost ©8timates, con't, page 5)



Memo -- Steve Smith (5)

COST OF :20 and :60 SPOT STGLTUT OF CAlAIGH

21 ;jf’.)'l's Dar station
17 stations

357 TOTAL 5°0TS
$95 PR 5°IT (A PROXIMAT®)

$33,915 a PROXIMATT TOTAL COST*

, if this budget csnnot be met

T would recommsnd trimuing procedures
as suggested in ssction "A" (ID S-°0TS),
puge 2, thls memo.

*Again

COST OF 15=MINUT? SHOYWS
3 sHO"S °7R TV MARKET
10 Marksts
30 15=MINUT® SHOUS
$230 AVWRAGE COST PR SHOW
46,900 APPROXIMATT TOTAL COST

THT ABOVE PROPOSALS REPRESENT HAT WOULD BT CONSI DTRED
IN “TSCONSIN 4S8 A MIMINUM TV SULGET FOR A MAJOR STATE-
WIDE CAMPAIGN ON TELAVISION
RECAP OF TIME COSTS: ID SPOTSeaeseeeeeewl?,850

:20 & 1:00 S°0TS.. 33,915

15-%INUTE SEO'S... 6,900

TOTAL $58,665

AP ROXIMATE COST OF

VILWAUKFE, MADISON,

GREEN BAY HOOK-UP FOR

$=HOUR LIVE SEOW THAT

BOB KEINTDY ASK'D ABOUT:..uvveevessooonnoses 3390
59,005

.
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Memo -- Staeve Smith (6)

TH. HADLO Ca.iPAL GN

D)

If we want to make a spec_al effort to @t the
attention of the farmer, especizlly in k"‘{he
Western County areas, I sumest we goO to
one=minute radio spot.

The State KENNLDY #uR PHESLDLENT CLUB is now
gathering names s¢nd addresses of.l>90“01° j..n I
rural and small. town areas who will be willing
to have their names used over the air 1in
connection with this campaign

The plan, simply, is to have Senator Kennedy
an swer wuestions about farm problems -- using
the names and addresses of local folk in order
to establish an intimacy of feeling.

SEE SAMPLE RADLU SPUI'S R-1, R-2 @nd R-3, attached.
4L CAN DO THESE SPUTS ALL IN JUNE OR Two SI (TINGS

AT SUYE RADIVU STATIUN -- EITHER IN (LLLWAUKEE OR
LN ~#ASHLNGTON,

CUST OF THIS SEGMENT UF CAMPALGN

27 STATIONS ARE RECUM-ENDED, AS LiSTED LELO4
14 DAYS IS SUGGESTED DURATIUN UF CAPAIGN

3 SPUI'S PiR DAY IS SUGGESTED SCHEDULE (2 spots

between 6AM and 9AM and 1 spot at noon hour)

1134 I5 TUTAL NUMBER OF SPUI'S UNDER THIS PLAN

30 L3 APPRUXIMATE COST PER SPOT

$6770L IS APPROXLMATE TOTAL TLHE COST

STATLONS RECuMAENDED

LADYSMITH WLNUNA RLCHLAND CENTER
OLLILLJATER SPARTA PRaLikll DU CHLEN
ENOMONIE LA CRUSSE PL. TTEVLLLE

RED WING VIROWUA +IUNROE

EAU CLALRE NEILLSVILLE JANESYILLE
+EDFURD REEDSSURG BELOIT

PLUS 3 PO.ERFUL FARI STATIUNS IN MADISON
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Memo - Steve gnith  (7)

pw \".‘\c" il

TOTAL CaMPAIGN CUSTS FJH TIME, ITH EaDiO ADDED

TELLVLSION. se00 0 O$52’ggz
RADIO..........OO ?

TOTALS « + « o o « $66 ,4669

W HE FIGURES PROVIDED IN THIS MEMO, THE
gt%%EéH%AﬁlnggﬁT AND TRL/ED U:NVLNLmﬁTLY
T0 BRING LT WiTHIN ANY DESLRED TODAL

a) by cutting down duration of campaign

b) by cutting out eertain segments of
campaign

¢) by reducing number of stations involved
in each program

E) PRUDUTLUN CuSTS

1F PRODUCED HERE IN LHLJAUKEE! EaCH TV SPOT .LLL
CJUST ABOUT $500, LNCLUDING CUST JF PRLINTS Tu SE
SEAT TO ALL STatioNs (DUUSLE SYSTEM SUUND UN LINTLRVIEWS)

IF PRODUCED HERE IN MLLJAUKEE, THE RaDIO SPOTS WILL
CIST aBOUT 3600, INCLUDING STUDIO T1ME AND DUBBLING
TO PROVIDE EACH STATLON WITH CuMPLETE SET UF SPOTS

i1r PRUDUCED LN MILJAUKEE, THE 15-MINUTE PRUGRAMS
WwoUulD CusT AsUUT $1000 EACH, LNCLUDLNG CUPIES TO
SUPPLY STATIONS,

~ &0 sers (1)



